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Department Code
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Degree Master of Science
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11.04/08/22 8:07 am
Ketevan
Mamiseishvili
(kmamisei):
Approved for

Provost Review

History
1. Nov 18, 2021 by

Karen Boston
(kboston)

52.1401 - Marketing/Marketing Management, General.

Program Title

Marketing, Master of Science

Program Delivery
Method
On Campus
Online/Web-based

Is this program interdisciplinary?

No
Does this proposal impact any courses from another College/School?
No
What are the total 30

hours needed to
complete the

program?

On-line/Web-based Information

Reason for offering
Web-based Program

To provide an opportunity for students to complete the degree in an online format.

Maximum Class Size 25
for Web-based
Courses
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Course delivery Method(s)
mode

Online
Class interaction Method(s):
mode

E-mail

Chat

Percent Online
100% with No Required Campus Component

Provide a List of
Services Supplied by
Consortia Partners or
Outsourced
Organization

N/A

Estimate Costs of the  N/A
Program over the

First 3 Years

List Courses Taught
by Adjunct Faculty

Upload
Memorandum of
Understanding Forms

(if required)

Program Requirements and Description

Requirements

The Sam M. Walton College of Business Master of Science in Marketing is designed to provide professional
preparation for recent graduates and early-career professionals who want to receive advanced, specialized
training in marketing. The degree is grounded in an understanding of the increasing complexity and breadth
of the marketing discipline.

Admission Requirements: Students must apply to and meet the admissions requirements of the Graduate
School of Business and be admitted by the departmental admissions committee.
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isz:Requirements for the Master of Science in

Marketing:
Marketing Core Courses 15
MKTG 5103 Introduction to Marketing
MKTG 5433 Consumer and Market Research
MKTG 5343 Digital Marketing
MKTG 5523 Marketing Analytics
MKTG 5333 Retailing Strategy and Processes
Electives 15
MKTG 5353 Category Management and Assortment
MKTG 5513 Sales Analytics
I MKTG 5553 New Product Development and Strategy
MKFE5563 Retait-Strategy 3
15¥5-5363 Business-Anatytics 3
i 3
9

SEMTS5663
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SEMT5683

SEMT5693
MKTG 5573 Advanced Marketing Analytics

|MKTG 5583 SOCIAL MEDIA MARKETINGI Course MKTG 5583 SOCIAL MEDIA MARKETING Not Found
|MKTG 5413 SPECIAL TOPICS IN MARKETINGIlCourse MKTG 5413 SPECIAL TOPICS IN MARKETING Not

Foundl

Students must choose a minimum of three Marketing electives. Other elective courses may be approved by
the MSM director.
Total Hours 30

addition to 30 hours of required coursework, students must take a comprehensive exam. The comprehensive
exam will take the form of the final project in MKTG 5333. inWKFG5563— The student’s grade of B or above on
the project will be considered a pass on the comprehensive exam.

Academic Standing *Students-who-complete15¥S-5163 and Dismissal: Please see the Graduate School of nine
9-hotr Business pollcy Alﬁﬁt?speﬂa{ﬁaﬁowmﬂH-be-ehgfbh for more information. the-Entefpﬂse-Systems

Are Similar Programs available in the area?

No

Estimated Student 25

Demand for Program

Scheduled Program 2026-2027 2621~
Review Date 2022

Program Goals and
Objectives

Program Goals and Objectives
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Program Goals and Objectives

The Sam M. Walton College of Business Master of Science in Marketing is designed to provide professional
preparation is for recent graduates and early-career professionals who want to to receive advanced,

specialized training in marketing. The degree is grounded in an understanding of the increasing complexity
and breadth of the disciptinesretated-te marketing discipline. and-constumerbehavior. Effective-marketing

Learning Outcomes

Learning Outcomes

The MSM coursework is designed to foster customer-focused innovation and decision making. Students will
recognize the core activities that play a role in creating, developing, and making available products and
services. Students will understand the challenges faced by competing organizations in an environment
altered by changes in consumer behavior, technology, and globalization. They will gain applied
understanding of standard and advanced analytical techniques used to transform customer and competition

data into actionable business intelligence. Many courses will be project-based.

Description and justification of the request

Description of specific change Justification for this change
Update admissions policy to reflect the newly approved Overall program changes include a greater focus
GSB admissions policy. on marketing classes and a simplified program
Change in core coursework from 21 to 15 hours and a structure.
change in elective coursework from 9 to 15 hours to Addition of MKTG 5343 and MKTG 5333 as core
reflect new course offerings with new faculty expertise. courses. Deletion of MKTG 5553, MKTG 5563,
total change of 12 hours. ISYS 5363 as core courses.
Removed non-MKTG coursework from the elective list. Deletion of non-MKTG elective options under
Update to the comprehensive exam equivalent. the 15 hours and inclusion of new MKTG

courses MKTG 5583 and 5413. Removal of
language referring to ISYS coursework option.
Updated comprehensive exam course
equivalence to MKTG 5333.

Upload attachments

Reviewer Comments
Alice Griffin (agriffin) (04/07/22 9:54 am): MKTG 5343 Digital Marketing course has completed
approval, so | swapped out the red box with the approved version.
Alice Griffin (agriffin) (04/07/22 9:55 am): Both MKTG 5583 and MKTG 5413 are working their
way through approval at this time.
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Alice Griffin (agriffin) (04/07/22 9:58 am): ATTENTION: Due to the changes to the admissions
policy, this minor request will require campus approval.
Alice Griffin (agriffin) (04/07/22 9:59 am): Revised scheduled program review date.

Key: 792
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