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Supporting Documentation

a. Curriculum outline – List of courses in the new program – Underline required courses

MLIT 1333 Popular Music
MUIN 3213 21st Century Music Industry
MUIN 4103 Legal Aspects of The Music Industry
MUIN 3313 The Art of Music Production

b. Total semester credit hours required for proposed program (Program range: CP: 6-21 SCH; TC: 21-45 SCH; GC: 12-21 SCH)

12 Hours

c. New courses and new course descriptions

MUAC 3313 The Art of Music Production
Provides foundational skills used in creating, editing, mixing, producing recordings using digital production techniques. Topics include properties of sound, tools of the audio trade, philosophy and methodology of recording, and how to manipulate sound in a variety of ways once captured. 
d. Program goals and objectives

This program is designed to prepare students from a large variety of backgrounds for careers in many aspects of the music industry. Because the music industry is a vast, diverse, and global business, this certificate includes a wide range of courses and multiple options for capstone projects appealing to music creators, entrepreneurs, and those looking to work in major music industry firms. The certificate format allows broad access to this program by students in any major and can additionally serve the working professional music community in Arkansas by providing music industry training. Specifically, this certificate intends to prepare students for careers that include but are not limited to:

· Major and Independent Labels: Artist Development, Promotion, Marketing, 
· Music Law: Copyright, IP, Publishing, Music Clearing
· Music Technology, Recording, Production, Gaming, Audio Software
· Music Management: Booking, Live Production, Branding, Digital Promotion

e. Expected student learning outcomes

a) Understand the basic history, law, and economics of the music industry
b) Analyze current music industry trends
c) Evaluate music through a popular culture and commercialization framework
d) Demonstrate competency in digital music production techniques
e) Use data to understand music industry decisions
f) Understand historical and current diversity, equity, and inclusion issues in the music industry
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f. Documentation that program meets employer needs

According to the data collected by the Higher Education Arts Services surveys, Music industry credentials within higher music education are growing rapidly, up 25% from 2014. There is overwhelming consensus among musicians and scholars that providing vocational and entrepreneurial training in music industry subject areas is critical for contemporary music degrees.

Employment within the music industry is mixed between traditional careers and entrepreneurial or freelance type work, so specific data on music employment demand is inexact. However, several supporting external documents make the case for demand for music industry studies. 

The Strategic Arts Alumni Project report (2017) highlights the fact that business and entrepreneurship skills are critical for success in the arts (including music). Attached. 

The US Music Industries Jobs Report (2018) provides a general overview of the music labor market by sector. Attached.

The International Federation of the Phonographic Industry 2021 Report highlights the growth areas in the recorded music industry and the multi-national nature of the demand for skilled workers in music industry fields. 

A list of scholarly publications is provided that specifically demonstrate the demand and necessity of music industry training in higher music education (See Appendix).

g. Student demand (projected enrollment) for proposed program

We anticipate this program will ultimately build up to 40-60 students over a five year time period.

h. Program approval letter from licensure/certification entity, if required

N/A

i. Scheduled program review date (within 10 years of program implementation)

This program will be reviewed by the National Association of Schools of Music (NASM) as part of the department of music’s 10 year review in Spring ‘33.
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